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E-Commerce in the Post-Pandemic Philippines Part 1:
Is e-commerce here to stay?

Prior to the pandemic, it is not an
overstatement to say that Filipinos have low
trust for e-commerce, online banking, and
credit cards. According to Oxford Business
Group, online shopping accounted for only
2% of total retail spending before the
pandemic. When the Philippines was hit the
pandemic, traditional brick-and-mortar
stores closed as lockdowns were initiated.
During this period, adoption of ecommerce
by Filipinos have been accelerated, if not
forced. From 2019 to 2022, e-commerce
revenues have almost doubled (from USD
8.5 billion in 2019 to USD 16 billion in 2022)
according to Statista data.

WHO has recently announced the end of the

global health emergency. Traditional
channels have already reopened, workers
have returned to offices, and further

lockdowns are not seen in the near future.
The question now is, what happens to e-
commerce? Will Filipinos sustain the online
shopping habit that was formed during the
pandemic?

In this article, we attempt to answer this
question and provide readers an insight on
e-commerce in the post-pandemic
Philippines.

Introduction to e-commerce

From an economic standpoint, e-commerce
is only a part of what we call “digital
economy.” Digital economy, as defined by
the PSA, includes digital transactions
related to digital media and content, digital-
enabling infrastructure such as
telecommunication services, computer, and
electronics, and e-commerce.

In 2022, overall digital economy contributed
9.4% to Philippine GDP (PSA, 2022). This is
equivalent to a 6.7% increase in the gross value
added versus 2019 (or 9.6% CAGR from 2020).
re-pandemic revenue levels.

On average, 20% of the total digital economy
from 2018 to 2022 are from e-commerce
transactions, which translates to 2% of GDP for
these years.

Gross value added of digital economy
in the Philippines (at current prices, in PHP trillion)
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According to a study by Google & Bain, gross
merchandise value of e-commerce in the
Philippines was USD 3 billion in 2019. This value
climbed to USD 12 billion in the middle of the
pandemic in 2021 and is forecasted to reach
USD 22 billion at the end of 2025. Total digital
economy is also expected to reach USD 35
billion and USD 150 billion at the end of 2025
and 2030, respectively, according to Google
data.
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Histerical and forecasted GMV of g-comimence
in the Philippines fin USD billion)

Historical and forecasted GMV of the averall digital sconomy
in the Philippines (in USD billion)
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Is e-commerce really here to stay?

To answer this question, let's look first at
the digital population in the Philippines.
More than three quarters of the Philippine
population are actively using internet and
social media as of January 2023, and more
than 40% have purchased goods using the
internet. Compared to the year prior, these
numbers translate to an additional 10
million active internet users and 4 million
people who have purchased online.

Digital population as % of total pepulation in the Philippines
(as of Jan 2023)
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In terms of consumer behavior, recent
surveys show wider and faster adoption of
e-commerce across retail categories in the
Philippines.

For instance, 40% of respondents from
Philippines revealed that they have
purchased clothing and shoes online

whereas the global average is only 31%
according to a survey by GWI in 2022. The
same trend can be observed in other
categories such as electronics, beauty &
personal care, and luxury. Compared to pre-
pandemic behavior, more Filipinos were also
observed buying products online for all
categories except luxury.

% of survey respondents who have purchased products online (as of 2022)
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The momentum has slightly slowed down,
however, with the reopening of brick-and-
mortar stores in the second half of 2022.
Frequency of weekly online shopping has
declined by 2.4% in January 2023 versus same
period of 2022 based on DataReportal report.
Less Filipinos have also purchased groceries
online and used online price comparison
services according to the same survey.
Businesses are still able to recoup “lost” sales
as Filipinos still maintain high spending online,
specially on consumables, despite buying less
often. Survey also show that 70% have
expressed intentions to maintain or increase
use of internet services for e-commerce.
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Thus, despite the reopening of traditional
channels, with a high population that spend
9 hours a day on the internet and a large
percentage admitting to having formed a
habit of purchasing online, we can safely
assume that e-commerce is here to stay in
the Philippines and will play a major role in
Philippine economy in the next 2 to 3 years.

Online shopping behaviar
% of respondents whe engage in online shopping each
week (ages 16 to Bd) as of lanuary 2023
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